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Creative	  Brief	  
	  
Due	  Date:	  	  1/30/13	  	   	   	   Project	  Name:	  Assignment	  1-‐One-‐shot	  ad	  	  
Client:	  Yamaha	  	   	   	   Product:	  Aventage	  A/V	  receivers	  
	  
The	  Project	  
	  
Write	  and	  design	  one	  print	  ad.	  
	  
The	  Objectives	  
	  
Promote	  quality	  of	  new	  line	  of	  receivers.	  
	  
The	  Target	  Audience	  
	  
Upper-‐middle	  class	  males	  ages	  20-‐40	  with	  sophisticated	  entertainment	  tastes.	  
	  
Personality	  and	  Tone	  
	  
The	  ad	  will	  reflect	  a	  sense	  of	  confidence,	  performance,	  sophistication	  and	  optimism.	  
	  
Current	  Mind	  Set	  
	  
Yamaha	  is	  an	  established	  brand,	  looking	  to	  fill	  a	  niche	  market	  for	  premium	  receivers	  
geared	  toward	  a	  mass	  market.	  
	  
Key	  Target	  Audience	  Insight	  
	  
The	  target	  should	  be	  able	  to	  identify	  with	  Yamaha’s	  brand	  promise	  and	  desire	  a	  
product	  that	  will	  provide	  performance	  and	  longevity.	  
	  
Big	  Idea/Key	  Concept	  
	  
The	  premium	  build	  quality,	  advanced	  features	  and	  Yamaha’s	  brand	  history	  will	  
appeal	  to	  the	  male	  upper-‐middle	  class	  market	  that	  desire	  quality,	  performance	  and	  
value.	  
	  



Building on 
our past to 
present the 
future. 

Our logo is more than an image of three tuning 
forks; it’s our commitment to you. 125 years ago 
we started creating premium quality pianos to 
deliver the best sound.

Our AVENTAGE line carries that commitment 
using premium materials with uncompromising 
audio reproduction and 4K image processiing 
for today and beyond.

years


	CunninghamMarc_Creative Brief_OneShot
	CompV1

